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extent, children would experience choice
overload, and how it changes with age.
* The implications of such findings would have Results Discussion
important marketing implications such as the
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> 50 = effect) and a “more is better” principle (positive effect) with fourth shifting in children’s experience may
E o ‘ | graders. shed light on the more complex
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1 * A longitudinal study may be designed

* Visual analogue scale for satisfaction to dlsprovg alternative explanations
of the differences between age

@ e © o o o o @ 0.5 *0'41 groups

° it 0
Willingness to exchange * 095 *_0_17
* Cognitive ability (Inhibition) test: 0.5
« Preschool: ”Simon says” For any questions please contact me
-1 at: hillaab@gmail.com

* School: Computerized Stroop-like task Preschool First grade Fourth grade
for school kids)




